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[bookmark: _Toc481358837]Letter of Transmittal	Comment by Kristopher M. Lotier: Technically speaking, the letter of transmittal is not part of the report. The author has incorrectly placed it here. 

It would belong more appropriately as a separate document, submitted along with the report itself.

[bookmark: _Toc481358838]Dear Congressman Mitch McConnell:

With this report, I present to you a review of our current environmental condition through the eyes of an inspired and anxious citizen.  It will demonstrate the magnitude of awareness surrounding the topic of global warming which is largely backed by the millennial generation.  I advise you to continue reading and consider the proposed solution for a continuous threat to our society.

Corporate Social Responsibility has been accountable for the improvements in the internal mechanics of a company which resulted in employee productivity increase as well as retention rate.  In addition to these factors, a company will see their overall financial position flourish.  Many businesses have adopted the principles of Corporate Social Responsibility; however, a negative outlook has emerged known as greenwashing which must be contained.  The report points to a solution of increased legislation which will guide companies in the regulation of the ethicalness of their conduct through the principles of Corporate Social Responsibility.  With the proposed legislation, companies will be held accountable for false advertisements and information being presented to the public which will result in a decrease of the practice of greenwashing.

Corporate Social Responsibility has been growing worldwide and it is important to take into account the effects of international CEO’s in implementing the principles.  In order for the United States to properly promote Corporate Social Responsibility practices, it is essential to be aware of the success that others have experienced in this field and point to what can be improved to become a role model in such business practices.

I encourage to read and ponder the potential that is proposed in the implementation of Corporate Social Responsibility practices in the United States.

Thank you for your time,
Shahid Kapoor

Executive Summary
This document serves as an in-depth analysis and recommendation for the corporations residing in the United States.  There is a limited number of businesses that currently engage in socially responsible principles.  An example of one is TOMS Shoes.  The ultimate goal of socially responsible principles is to allow American businesses to exert positive impacts from their activities on society and the environment.  Within the topic of Corporate Social Responsibility, a debate arises as two conflicting opinions emerged on how successful such a practice can be.  The following report will outline proven business successes as well as the positive impacts associated with the implementation of socially responsible practices.	Comment by Kristopher M. Lotier: Here the author might benefit from providing a brief mention of those two opinions. 

Corporate Social Responsibility is defined as a business approach where a company has a sense of responsibility towards the community and environment in which it operates to benefit all stakeholders.  While there are many aspects to Corporate Social Responsibility principles, the primary focus is on the environment.  American corporations leave a large amount of harmful gases to the Earth which is harming our environment.  Companies that engage in Corporate Social Responsibility advertise their efforts of positively impacting the environment to consumers and take the initiative to reduce their amount of pollution being let out to the Earth’s atmosphere.  

Another factor of Corporate Social Responsibility is the performance of ethical labor practices.  The demonstration of socially responsible practices can be expressed from the relationship of employees to upper management and how employees are treated.

An argument against Corporate Social Responsibility surrounds around the expensive costs required to start the process of implementing such principles.  Another reason against it is the emergence of greenwashing practices, which is when a company claims environmentally friendly practices but, in reality, operates in a way that is damaging to the environment.  The purpose of greenwashing practices is to build a positive public image while avoiding the costs associated with actually incorporating socially responsible principles.  This action of falsely advertising one’s company as environmentally friendly is unfair to the public as consumers will begin to not trust any company image.  As these are proven concerns, this report will provide solutions to eliminate the issues.	Comment by Kristopher M. Lotier: This statement might be phrased more concisely and directly.

Inspiration for the United States to implement socially responsible principles can form from looking at the views of international leaders of corporations.  This can be achieved by noting the enhanced business performance and positively impacted society due to the implementation and practice of socially responsible practices.  An example is the Bouygues group, where the CEO focuses on the importance of leading by example.  A way for the United States to reach that level of being a world leader in CSR, they should be encouraged and supported by legislative action.

This report will outline the great potential for the United States to adopt Corporate Social Responsibility practices through the analysis of international CEO’s and laws that have been implemented elsewhere.  As the current American society is aware of the environmental concerns associated with global warming, there has been a greater preference for environmentally friendly products.  From this opportunity, the United States can become a leader in socially responsible principles which will include benefits of strong ethical business practices and financial earnings.


[bookmark: _Toc481358839]Introduction
There is a high attention level to the ethicalness of business practices in the consumption of goods and services.  Increased encouragement for legislation regarding the practice of corporate social responsibility will be beneficial to the society as well as businesses, to increase their profit while earning a trustworthy status among consumers.  Due to the increased debate on the danger of climate change and the recognition of social advocacy increasing in today’s society, this research gives me the opportunity to devise an argument about the positive economic potential that Corporate Social Responsibility possesses for the future, which will be key to making this world a better place for all. 	Comment by Kristopher M. Lotier: This introduction isn’t as clear or effective as it could be. The author is writing in a rather formal fashion here, which makes his ideas somewhat difficult to decipher. 

This introduction would also benefit from some clearer/more direct discussion of the focus, scope, and organization of the report.
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[bookmark: _Toc481358840]Background
Through recent studies and events, it has become evident that there is a correlation between human activity and the increase in Earth’s temperature.  The globe is increasingly becoming warmer which is alarming many that intense action is needed to address and solve the situation.  Global warming has also been the cause for recent natural disasters such as hurricanes Harvey and Irma, the continuous melting of the polar ice caps, as well as the rising of sea levels.  A solution that can alleviate the effects of global warming is implementing strategies for large corporations that attain the resources to improve the environment.  Additionally, there should be clear intentions of corporations to reduce the harmful substances they emit into the Earth’s atmosphere.  With the implementation of support from the United States government, there will a positive social, economic, and environmental impact.  When this is done, the world and American business will thrive. 

The growing problem surrounding global warming will soon become a worldwide epidemic.  As many people do not acknowledge the effects as it is not yet hindering our daily lives, it is predicted to escalate and soon be impossible to contain.  A way to halt further harm from global warming revolves around the topic of Corporate Social Responsibility.  Corporate Social Responsibility focuses on businesses being socially aware of their surrounding environment and actively preventing any harmful effects.  However, the reluctance of corporations to adopt socially responsible business practices point to the price that corporations would have to pay.  Corporations that have invested in this practice have seen greater financial results and a positive view from the consumers such as TOM’s.  Many corporations, however, have decided to ignore the costs and to market themselves as being socially responsible and lying to their consumers.  An example of this would be the Volkswagen scandal.  This business dishonesty is known as greenwashing, which has become a leading argument for many critics of Corporate Social Responsibility.

Along with the main principle of Corporate Social Responsibility in following sustainable practices, other principles that are implemented surround internal factors such as worker productivity, work environment, and relationship between workers and management.  Through the external and internal observations, we can take advantage of the opportunities presented to improve American business and society.  From the understanding of international CEO’s, examples of successful Corporate Social Responsibility practices as well as failed practices, we can see how beneficial such policies are.

[bookmark: _Toc481358841]Literature Review
	
[bookmark: _Toc481358842][image: https://lh3.googleusercontent.com/y4MZXswDwd04Qb8b21dbQSgyNCAPBxeW_FHmyFGONebrnATPNPP3I4wRYdOSSOFjSQE_KCgnICpjKhlQe7uUKM0ySwKLez9Gl2lEAzaZ_Uegk3gVB5CpTSXLfkhVslHSwkw3fQ2dMbK_uwbDMQ]In 2015, Volkswagen became a representation of a failed Corporate Social Responsibility practice when their fraudulent practices were made aware to the general public.  According to Forbes (2015), Volkswagen planned in “giving the company an unfair advantage over its competitors that made it the world’s number one car maker, in large part on the basis of its supposedly environmentally friendly cars; meanwhile it was poisoning the planet” (Dans, 2015). The practice that Volkswagen participated in is known as greenwashing, where a company presents information in a misleading fashion insinuating environmental benefits from the associated product.  From this fraudulent behavior, a series of repercussions followed such as the resignation of the CEO, as well as Audi’s head of R+D, and Porsche’s engine chief along with monetary penalties that is costing billions of dollars (Dans, 2015).  Businesses engaging in such behavior result in a misinterpretation in what Corporate Social Responsibility is really about.  	Comment by Kristopher M. Lotier: Here the author begins by directly examining one particular text. It might be useful to begin by briefly explaining the purpose of this section and mentioning how many texts it will discuss.

To make the document skimmable, one would need to explain the organizational structure and the contents of this section of the report.

Dr. Magda Donia, Professor at the University of Ottawa’s Telfer School of Management, advocates the true purpose of Corporate Social Responsibility and demonstrates what American Businesses should strive to achieve.  As stated in Forbe’s (2016) article, she explains how “when it comes to Corporate Social Responsibility, the focus should be on the giving, not the getting.  The best way to win is to truly give and let visibility and marketability follow” (Pontefact, 2016).  From this statement, it should be made aware that the increased practice of greenwashing is apparent and needs to be discussed in proposing legislation to aid in diminishing greenwashing principles and to incorporate true Corporate Social Responsibility principles that are beneficial to all. 

The result from the increased exposure of greenwashing acts continues to negatively affect the environment that we inhabit in.  The negative effects have been linked to the more observable effects of global climate change.  According to NASA (2017), these observable effects include the acceleration of the rise of sea level, the shrinking of glaciers, increased Earth and ocean temperature, as well as the recent natural disasters that have hit Texas and the Caribbean’s (NASA, [image: https://lh5.googleusercontent.com/5d6Omi0paSC8Mn1RyWaQ6LTSCRHgA0dVr8qsOFwWfO8FJ0IG7n65SSNx9XiB6jCPJcLwy3eMLdKgsGWYGUsa1kfAp6xT1QgGqrlVb6Wpme8nNPqDRO3RU34CxLqUh-yFvtZ59BhJEooqoHEvhQ]2017).  It has been noted about the correlation directed on the warming of the Earth being related to human activity.  The ignorance of Corporate Social Responsibility principles in favor of greenwashing tactics has accelerated the negative effects being enforced on our planet and will soon pose an even greater threat that we cannot resolve. 

[image: ]As R. Buchholz, Wi. Evans, and R. Wagley wrote in their novel Management Responses to Public Issues, many businesses have begun to change their organizational structure and operating procedures as a result of the emergence of the new dimension of Corporate Social Responsibility (Buchholz, 1985, pg. 1).  Businesses continue to adopt these principles and understand how they can positively impact the environment and society.  TOMS Shoes is an example of a perfectly executed Corporate Social Responsibility plan as the company is “winning both sales and hearts by giving away a pair of shoes for every one that is sold through its business” according to The Balance (Fritz, 2016).  The idea was developed and implemented when the young entrepreneur, Blake Myocskie, “visited Argentina and saw many children who had no shoes (Fritz, 2016).  The company has seen success as it has now expanded into different product categories such as sunglasses and coffee; following the same guidelines in the giveback formula.  Many companies have now adopted the business tactic that TOMS Shoes has produced such as Warby Parker, who has adopted the buy one/give one model (Fritz, 2016).  As a result, from this social tactic, TOMS Shoes has seen an increase in sales due to customers wanting to spending their money for a product that does good to the world.  The company has gained a positive reputation from consumers and has been continuously growing while still reaping in financial success.  If all businesses implement Corporate Social Responsibility principles similar to TOMS Shoes, the world would see the environment improve dramatically, as the threat of global warming would diminish.



Proposed Solution
[image: ]The United States government has made initial efforts to decrease the amount of malpractice within the world of Corporate Social Responsibility.  The Federal Trade Commission has established “Green Guides”, recently revised in 2012, which are designed to help marketers make claims that are truthful in describing environmental attributes of their products.  Green Guides claim from companies can provoke a different understanding to consumers, “The Federal Trade Commission’s Green Guides are designed to help marketers avoid making environmental claims that mislead consumers” (“Environmentally Friendly Products: FTC’s Green Guides”, n.d).  The guides contain instructions to avoid unqualified information about solid waste products for marketers, these products have to prove that the product and/or packaging will completely decompose no more than one year of disposal.  Green Guides address claims pertaining to degradable, compostable, recyclable, and renewable energy.  The efforts of the Federal Trade Commission to establish Green Guides has begun to ensure that products are not labeled incorrectly and not corrupt consumers’ minds.

Consumer interest has always been a priority for the Federal Trade Commission as it aims to prevent fraudulent business practices while providing information to target, stop and avoid greenwashing.  The Green Guides, however, are not considered rules or regulations for cutting down on these unfair and deceptive practices.  If this was put into law, the rules under the Green Guides would be strengthened and enforced more efficiently.  When looking at California Greenwashing Laws, it “make it unlawful to make any false or misleading advertising claim, including claims that purport to be based on factual, objective or clinical evidence, compare the product’s effectiveness or safety to that of other brands or products, or purport to be based on any fact” (Alti, 2012).  If all the states can come to compromise to follow such legislation that is in effect in California, the United States would see a reduction in their carbon footprint as well as tracking records in the advertisement of consumer goods.  Ultimately, this would be a step in the right direction in diminishing fraudulent practices that have a negative impact to our environment.

According to the Corruption Perception Index of 2016, published by Transparency International, the United States is rated 18 (n.a, 2016).  While this is not a terrible rating, there is a clear opportunity for the United States to become a leading force in establishing healthy and positively impactful policies that are socially responsible.  This can be achieved by supportive legislation and encourage such practices as the United States will gain an increased standing on the Corruption Perception Index.

In order to gain a better understanding in the implementation of such legislation in regulating greenhouse gas emission, we must look at how Corporate Social Responsibility practices fair internationally.  According to Martin Bouygues, Chairmen and CEO of Bouygues group, believes that “with the current social trends, companies have also become accountable to the environment in which they evolve” (Cambourg, 2006, pg. 15).  Alongside with this notation, Mr. Bouygues emphasizes the importance of leading by example as he participates in training courses regarding the company’s ethics and role in society.  From this, he is forming an example for his employees and to community to participate in socially responsible practices.  In the creation of legislation, the United States can become the leading example that other countries need to adopt similar laws and will ultimately heal our hearth from our harmful acts.


[bookmark: _Toc481358843]Expected Benefits

The main concern has been the rapid effects of manmade pollution on the Earth which has been aiding in the increase of negative impacts of global warming.  The optimal goal is to minimize a business’s emission of greenhouse gases.  From the implementation of legislation for stronger Corporate Social Responsibility practices in the United States, corporations will see additional costs once the transition period begins, however, if corporations support the proposed legislation and follow it, they will be rewarded with government funding for supporting and promoting such principles. From these actions, the economy will flourish from growth as well as less toxic waste being absorbed by the Earth.  The United States will become a role model for Corporate Socially Responsibility practices as manty other countries will look up to us and begin to adopt similar principles.
	Comment by Kristopher M. Lotier: The author explains and connects these expected benefits in a logical and clear fashion.
From the implementation of socially responsible practices, businesses will begin to see internal growth through higher employee engagement.  Workers will begin to have pride behind their work as they will have a sense of purpose in performing their duty as it is positively effecting the world around them.  Ultimately, this will increase worker productivity as well as working at their full potential.  The consumer image of a company will be more positive from the emphasis in being more socially responsibly, thus increasing profits and sales from increased transactions.  Higher funding from stakeholders will come as consumers’ perceptions grow more positively on the company.  Funds will then go back into supporting Corporate Social Responsibility for the company.  This will continue the business growth cycle. 


[bookmark: _Toc481358844]Conclusion 	Comment by Kristopher M. Lotier: This is an effective (direct and concise) conclusion.

There has been a growing awareness of the rapid increase of greenhouse gas emissions that has been aiding global warming.   It has been a topic is brought to every citizen’s attention due to it always being discussed on the news and social media.  From the recent natural disasters and hurricane hits in Texas and Puerto Rico, this is the time to improve actions conducted by businesses that negatively impact the in which world we live.

The United States has an opportunity to become a world leader in change.  Success of Corporate Social Responsibility has been proven overseas at firms, such as Bouygues group.  With the passing of legislation that promotes socially responsible practices, businesses will begin to become more successful and improve society thorough the production of products that are environmentally friendly
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